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Foreward
H.E. Ambassador Carlo Baldocci 

When we started reasoning with Professor Anna Barbara - whom I would like 
to thank here, and all of Poli.design, for the passion and ability with which 
she conceived and guided this program about what would later become the 
"SensItaliani" Project, we had set ourselves a couple of important goals.
First of all, to focus on the promotion of Italian design in Kuwait, telling 
its history and peculiarities expressed in all its aspects, those of a 
multidisciplinary set of skills, creativity, research and entrepreneurship. I 
was convinced, as Anna Barbara - who professionally knows this Region well 
- that what we should have proposed would have been a set of diversified 
activities and therefore of great value for the public we intended to propose 
ourselves to: students and professionals of the sector interested in Italian 
culture. I would say more, students and professionals already in a highly 
receptive modality compared to Italy and open to deepen their knowledge 
in this path dedicated to the Italian senses, in the broadest meaning of the 
term.
Secondly, I do not want to neglect to highlight, how this path was also 
conceived (as evidenced by the many preparatory video calls ...) and 
then carried out in a particular moment of our lives. That of the joint 
effort to overcome the international pandemic. The commitment was 

Ca
rl

o 
Ba

ld
oc

ci
 

H
.E

. A
m

ba
ss

ad
or

 o
f I

ta
ly

 in
 K

uw
ai

t



12 therefore also to know that we had to work remotely and then gradually 
move towards a regained (!) dynamic in the presence, already started with 
the beautiful ceremony for the delivery of certificates at the Embassy in 
December 2021. But when we proposed none of this was taken for granted, 
although it was already important in itself to even think about it.
"SENSITALIANI" was, is, and will continue to be - because this is not 
a farewell message, but rather the confirmation that our activities will 
continue - a travel companion that binds Italy and Kuwait in a field of 
narration and comparison of which the declinations and perspectives are 
truly innumerable.
I am therefore pleased to address this introductory greeting, expressing 
great appreciation for all those who have participated with commitment and 
interest in this first edition of our program.
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Inspiration from Italy for the New Role of Designer in the Emerging 
Digitalized Scenario

Yuemei Ma

The huge changes in social economy and technology have necessitated the 
development of design innovation in a different paradigm due to the media 
revolution. Mankind has experienced the industrial economy under the 
industrial revolution, the experience economy in the information revolution, 
the Internet-based knowledge economy, and the transformation economy 
under the development of value conversion. Design activities are carried out 
with economic activities, and changes in the paradigm of economic activities 
will surely lead to corresponding changes in design methods. Many scholars 
in the field of design have described this change, such as the description 
of new design challenges and the concept of transformation design. The 
industrial and experience economies are well-established, the knowledge 
economy is unfolding and the transformation economy is still in its infancy. 
Each of these paradigms calls for different design processes, methods and 
tools, as well as new breeds of designers with different competencies. Just 
like it has been described by Barbara Camocini, these changes modify, 
update or major renovate in the space which they live, in response to new 
needs.
F rom my own educa t ion  expe r i ence  in  Ch ina  and I t a l y ,  the 
communication I have learned from international students, in many 
developing countries, design disciplines are more considered as art-
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5related disciplines, and they generally stay at the aesthetic level, and 

design is concerned as an imagination rather than a scientific and logical 
methodology, yet the Italian design shows us that the possibilities of the 
design discipline go beyond that, it’s not only about aesthetics, but also the 
applied methodologies.
Since the beginning of the 21st century, due to population explosions, 
global warming, and environmental pollution, a series of problems that 
accompany globalization have had a significant impact on consumers and 
businesses. With regard to the calls for system-wide collaboration from 
government, society, enterprises to individuals, and the growing awareness 
of the development of human society from the perspective of social ethics 
and morality, the concept of value is no longer entirely the logic of the past 
industrial economy, but is turning to fairness, intergrowth, reciprocity and 
inclusive interest community form. This community of scope in Italian Design 
configures and re-configures itself constantly, including many factors, like 
entrepreneurs, technicians, artisans, journalists, professors, associations, 
museums, factories and so on. As Francesco Zurlo mentioned in SENSITALINI 
for the future scenario "It is always looking for new challenges, invariably 
considering "beauty" as a lighthouse enlighten the right direction for 
everyone, quality and "well-made" as peculiar endowments of products, 
social and environmental issue as essential properties of every design 
activity."
From this point of view, the complexity of society has gone beyond the 
thinking scope of traditional industrial economy, and the single value 
construction has been unable to solve the problems caused by complex 
systems. In the age of industrial economy, the value of design was 
embodied in the company's improvement of efficiency and cost savings 
to maximize scale production and profits. In the era of transformation 
economy, design value is the unified manifestation of human-centered 
value, social value and ecological value. However, Italian design tells from 
a humanistic approach to design. The focus from renaissance affects to all 
forms of creativity and society. 
It attaches importance to social reflection and criticism, and it realizes 
that design should turn to focus on social innovation, sustainable 
development and environmental protection, and gradually promote 
innovation to play an active and important role in the development of 
social connections and human well-being. A very important change is 
from the focus and definition of material production to the focus and 
definition of people (users in a broad sense), the core of which is a 
rethinking of the value of design. From this perspective, design is not 
only about the basic aesthetics of products, spaces, fashion, materials 
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7and technical elements, but also interactive, humanistic, responsible, 

environmentally friendly, equal, and service-oriented, etc.
Italian design continues to evolve with changes in society. With the 
development of technology, the design activity is in a complex and dynamic 
environment. As technological advances drive changes across industries, 
the identity of the designer will change accordingly. According to Meredith 
Landry's article titled The State of Interior Design Education, starting from 
the focus on sustainability to an increasing reliance on technology to 
the requirement for better professionalism; Interior Design continues to 
progress in spite of bleak economic forces that seemed primed to exploit 
such evolution. Shaila Williams believed that it's no longer enough to 
leave schools with drawing and drafting skills because tomorrow's world 
needs more product innovators, industry specialists and strategic planners 
instead of traditional designers. Melissa Bowles indicated that through 
both formal and informal collaborations with different departments and 
design firms, graduates are encouraged to gain comprehensive skills which 
encompass the entire practice of design, including business, marketing, 
and communication skills while incorporating with humanistic sensibilities. 
For instance, in the field of space and interior design education, it is no 
longer simply designing interior spaces within the building envelope. 
Solutions need to go beyond the look and function of the space and involve 
"designing for purpose, designing for experience, designing for emotion, 
designing for sustainability and designing for transformation". Specifically, 
space and interior design today are defined in a broader context. As 
Tasoulla Hadjiyanni descripted in the article of Rethinking Culture in 
Interior Design Pedagogy "It is not only a transfer of understanding and 
exploration of the interior environment, but also requires collaboration 
across multiple disciplines, including urban design, architecture, spatial 
design, environmental design and service design". The mindset we can 
learn from Italian Design is looking for "know-why" instead of only "know-
what" and "know-how". The "know-why" indicates the "narrative" attitude, 
to look for the meanings, in interior design, it's not all about designing 
the box for living; in product design, it's not only about creating an object 
to use; in fashion design, it's not just to make the clothes to wear; in 
communication design, it's not about designing an icon or interface…it can 
be the interaction and relationship between the user, space or product, 
it's gathered sensation from the manipulation of the sight, sound, smell, 
light, touch…to promote, activate, communicate, comfort, inspire the health, 
the emotion, the behavior of the users. It's the core of Italian design, 
combined the technological development and more importantly the "sense-
making" of human-centered attitude. Traditional design learning may easily 
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9fall into a trap of focusing on its surface. This is what should a foreign 

student look for from Italy, design is not a simple work of copy-paste about 
how it looks, it's the attitude to transform the ideas in the way of thinking 
and expressing, not only about knowing the result, but also the reason.
The Z generation has born in the world surrounded by internet and its 
digitalized devices, it brings people in different countries closer to each 
other, but design from different region owns its own identity, because all 
design cultures are different, they have developed in different contexts. In 
recent years the media revolution has brought more and more opportunities 
and challenges, especially for the impact of the pandemic from 2020, the 
outbreak of Covid-19 has limited people's mobility, but the media has given 
people the possibility of continuous communication, from the perspective of 
design discipline it accelerated the transformation of user behavior and the 
transformation of virtual and physical spaces, such as smart working, home 
office, retail and social spaces, it empowered the re-establishment of a "new 
normal" way of living. As in the project of SENSITALIANI, the online courses 
and conferences were conducted to show that the limitations of space do 
not prevent the bridge for the design communication, although it has certain 
limitations for the sense of smell, touch and other perceptual experiences in 
design education, yet this opened up a new direction for designers to think 
about the lifestyle in the phygital environment. The charm of going beyond 
one's own learning environment to engage in academic exchanges with the 
outside world is that it allows and empowers designers and students to shift 
their way of thinking and raise their awareness to the issues that have not 
been paid attention in the past, to acquire a way of thinking or a theoretical 
tool to explore the potential of their own culture. 
For the design transformation from traditional to innovative, the Italian case 
could be a way of design to inspire young design students and designers 
to a wider discipline of design, with an eye on the dynamic changes of the 
society, to build a better life for the society with their own identity.
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