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A New Approach to Studying Brand Design Strategies:
from Pedagogy of Multiliteracy to Design Strategies for Branding
Han Han Francesco Zurlo
Abstract: This is an exploratory study of strategic design for brand-consumer communication. The concept ‘multiliteracies’ is raised to study the strategic de-
sign for multimodal resources of brands, especially from a pedagogical perspective in which issues of socio-cultural differences are much taken into account, This
paper explores the possibility of such adaptation from its theoretical rational to application of pedagogical ideology into design strategies for branding. The whole
discussion and proposal of future research is a fertilization of disciplinary knowledge from linguistic and education to consumer studies and branding strategy,

which nurtures design study with multiple disciplines.

Key words : Design Strategy; Pedagogy of Multiliteracies; Strategic Branding Design; Brand-Consumer Communication
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