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and offices) to pro

ned the new KNOLL

agship store, showroom
uce an intense, engaging

SENSORIAL EXPERIENCE. DEMETRIO APOLLONI,
president for Europe, TALKS ABOUT the NEW
CHALLENGES 0f the HISTORIC Americarn BRAND

project

ARO (ARCHITECTURE RESEARCH OFFICE)

photo Elizabeth Felicella - texts Alessandro Rocca, Cristina Morozzi

New York, at the corner of 54th Street and 6th Avenue,
the entrance to the new Knoll flagship store, with the
large logo that becomes a sign visible from the
outside. The ground level contains the sales spaces,
the first floor the showroom, with offices on the
second and third levels

The offices are separated by folded felt partitions that
absorb noise. The black steel staircase is a display
route featuring Knoll products and the company’s
specialized brands Filzfelt (felt) and Spinneybeck
(cowhide).

he company that first

introduced modern design in America, 75 years

w takes an important architectural step
fi 1, occupying the corner of a historic
building at 54th Street and 6th Avenue in New
York, fo first monobrand store. An
investment of 6.5 million dollz ) transform
4000 m2 on Avenue of the Americas, in the
heart of Midtown Manhattan, near the MoMA,
halfway between Rockefeller Center and Central
Park, into the “Knoll Flagship Showroom Offices
and She S ject that represents the
philosophy of the venerable American firm. The
new flagship store is above all a prestigious

a strategic p
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An entire wall, almost 17 meters long, is set aside
for the display of 2400 samples of cowhide, felt
and fabric, from the past and present production
of Knoll; Tulip chairs, armchairs and oval table
(1953-58) by Eero Saarinen.

showecase in the center of New York, but it is also
a thematic interior of the world of Knoll, with
furnishings, fabrics and displays that form a
figurative system of great visual impact, for
immediate recognition. Every color and detail
links back to the modernist heritage, represented
by the proud motto “Modern Always,” but with
the softer accents of today’s production. The
constant seems to be the balance, typical of
Knoll, between technology and sensuality,
modern materials and sinuous Deco gentility. In
the historic catalogue, European masterpieces
with a Bauhaus matrix like the iconic Wassily
armchair by Marcel Breuer, and the Barcelona
by Mies van der Rohe, are joined by the softer
and more seductive American modernism of
Eero Saarinen, with the Womb chair and the

timeless Tulip models, with chassis suspended
on a slender stem like an overturned tulip, and
the brilliant steel mesh seat, the Diamond Chair
by Harry Bertoia, another successful
combination between art and technique, or more
precisely between poetry and metallurgy. The
flagship store is organized, logically enough, in a
sequence of gradually less accessible spaces. On
the ground level a window projects the logo, the
famous white letters on an orange field,
entirely covering one of the internal walls. The
window also reveals the space of the store,
making it visible from the street, with oak
floors, colored curtains and fabrics, for a
welcoming, domestic look. The staircase leads
to the showroom on the upper level, and is
treated like an important passage for the
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communication of the brand, designed with a
choreographic intent, displaying materials,
spaces and furnishings in a direct, stimulating
way. On the showroom level the spectacular
feature is a large wall display, over 16 meters
long, presenting 2400 samples of materials
and colors used by Knoll, creating an abstract,
variegated work that is perfectly in line with
the identity of the company. Two staircases in
black steel, surrounded by samples of felt and
cowhide of the brands Filzfelt and
Spinneybeck, lead to the top level, containing
the sales, marketing, design and management
offices. These spaces too are designed like a
small catalogue of open zones, private offices
and areas for activities that can help clients to
find new ideas and design solutions.
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The interior design is based on the Knoll motto
‘Modern Always’ in every finish: the details, like the
band of black steel, reference the first showroom
created by Florence Knoll; in the foreground, the
Womb Chair designed by Eero Saarinen in 1948.




Demetrio Apolloni, president
of Knoll Europe, seated next
to the Barcelona chair
by Mies van der Rohe.

Anitalian at the belm

To reinforce the position of the Knoll
brand in Europe, Andrew Cogan, CEO of Knoll
Inc., has chosen Demetrio Apolloni as the firm’s
president in Europe, in the belief that a correct
approach to the Euro market requires
management with operative roots in that
territory. After many years, an Italian returns
to the helm of the historic American company,
with ambitious projects. Not just in economic
terms, but also through a cultural vision of
products, thanks to Apolloni’s experience in the
domestic design sector. His goal is to match
market share to brand value.

After a debut with Vitra (1990-93),
Apolloni gained precious experience, guiding
important Italian companies: B&B Italia
(1993-96), then Driade (1997-2000), Maxalto
(2000-02), president of B&B USA (2002-06),
then at Gruppo Charme (2006-08), where for
Cassina he worked as general director and was
in charge of product development, and finally
for four years at Kartell, in the role of managing
director.

In a moment in which many companies
are shifting their production to foreign
countries, his choice for Knoll is to wager on the
peerless quality of Italian manufacturing: so he
is reinforcing the production plant at Foligno,
formerly of Gavina, and the factory at
Graffignana (Lodi), while concentrating new
product development in Brianza, to take
advantage of that region’s great network of
expertise. Another strategic decision is the
return, starting last year, of Knoll to the Salone
del Mobile.

“To give Knoll products a more residential
image,” Demetrio says, “we have gone back to
the roots, starting with the productions of
Florence Knoll, who designed a number of
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private homes. Thanks to collaboration with
Knoll US and Benjamin Pardo, design director,
we have recovered old projects by Florence
Knoll used to furnishing residences. Now we
are working on the Relax versions of the
Florence Knoll collection and Barcelona, on the
reissue of the Bastiano sofa in collaboration
with Tobia Scarpa (who designed it in 1962),
researching the most timely colors and
materials. At the same time, we want to
emphasize our contemporary character, with
projects by great talents like Rem Koolhaas,
David Adjaye, Edward Barber and Jay Osgerby,
to widen our production to all types of modern
furnishings, for both the home and the office,
because these two sectors have always been
part of our cultural vision and commercial
strategy.”

Apolloni, guiding this new project, knows
he has a good launching pad, and counts on
traveling far. He also knows the effort required
will be far from negligible, given the importance
and fame of the catalogue, which contains some
unrivalled icons of modern design, like the
collections of Mies van der Rohe, Harry Bertoia,
Eero Saarinen and Richard Schultz.

Apolloni loves a challenge and recognizes
the importance of consolidating the residential
side of Knoll in Europe, because with respect to
the office sector it is the area that guarantees
the most constant return in terms of image,
which then benefits all the other products of the
brand. So he is planning to press the accelerator
to the floor. His declarations of intent offer a
glimpse of an interesting business model: to
globalize without losing a connection to the
past, to innovate while conserving tradition, to
‘soften’ without compromising on iconic value.
(Cristina Morozzi)
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In the lobby on the first floor, leading
to the showroom, a multimediatimeline retraces
the essential phases of the.ecompany’s history.

MODErn aLways / 6




e ar ) — o

158

ABITAre Senza CONFINI pag 26

progetto di ENRICO FRANZOLINI
Jote di medess Marchett e De Loen - testo ff Lanrn Ragazsols

rhidamente adagiata su tm?ola ndio. nellaren
mmmrm’ef rﬁulﬁ:‘:muﬂr il ﬁre;rmm:m

0f ARMONIAE NEL M::smﬁln
abbinando un raffinato linguageio itf
A ESCLUSIVI MATERIALI eﬁm.’urz dc:u'm ia

Be b s lelTarchiietiur & imshemore i sbo i on biogn qecsts vl ba e
onlte fn afids oon succetan. Come? Diventands ‘aniss” dells e, Compasi ¢
Tirdrmre, b oo elimlloggar s M0 sl ool beeflexem e} poesagyio che la dennda
(aiarmin Friudil preservandons il gesius oo gramen Eefic sl Brmell cosiri-
thve v materiche. “Ho semmpre avuin b covingions che 1 legaene con § sibe sls un
fator: imiporianie per far macerr uninrchiettum” of splegs Farehlietio Enries
Frinslind, che frms i proogetio: dose '8, friokm eniy quammnime| i sge
rkfﬂprﬂrﬁru'h:l'lhqnll-.q-lndndd ‘rucrhinhealls chith’, uen sloganchs
o riassirne . varieth di smln del sl progetil (npeke & Aeeres piorkss), "M
s oo spesan i siluaxond difficlli da affromnee dal panooe G vista, del dé
menrivrmrenis di pm sritieo, mmoene sempee s oonving e i nogn
dlebitm essrrr cagriio. mal agyeetiio Properio oome Bgesio pregeni mi glao per-
sarvddi avere acrompmgnnin n msa sl errens, sdaimpelols sie sie carstbertsisle
neafibogiche. s nial stavolgerte”, chinree Ferchliztio Franeolin, che: (o
s “Lanchitetners deve esseve begeem, sileneiosn, semin annalies) pepb, n (n8e
ramicodl i pii praibile oon 1 landscagpe”. Coal, b villa segoe cem netieraleses 1)
digradare el lerreme: b pianis o el riaervs ol laim eapgiere, dhe guards s S
il bellissimu punorame, |a s ghorno con (ngeess, mecinn « Bl quellopid
cortn, iervere, ospita bn cameera da betio e pomade, cha o apee sl peessgsho con )
vidume aggritante di wne ierres ooperine ba § g “wers confind” non
conigerarmeie L sl dlefls mmma. “La temimeions ol wpriesl ipge | chnienctare
alle parcti per vivere inuna glass house poteva portare 3 sobuziog ssireme,
et o émenfiont i dilficibmente abiabdi™, soticlines Parchitetio Fropaolind “Tor
i e seesiorado ot di vises prvilegistl sfrutinndo gencrossmenie le aper-
ture melils soves ghorne ma gemmntends privacy © knlimila laddove ema necessarks”

Imsemimna. s shisy {vines) dod progedis & gueils 6 mer combe oalbermars eqaili-
tmrain fra pperrtuee ¢ chdusure, (e dertre fio, fimarchairitrs e naium. Macédl
i, Chisl, mifarth, la pervenione siicer del pacapgio sl arriodhisce di W Hgore
exirerponsdi v, df wna cur del detfaghio, di ana rdlinatesea & g ¢ di slile che
regalann ustcith al progetioy rivedando quael daa e itstaos ereditsto dal grand]
“marsir” dellarchiirburs e fn Tady Ol eomsirus s Tare” sovioda el ncmde

=i 3T i il Pty s e milic: n-n--lrn-wm-u—q.nnn-u
chede w =etrn bplly e TglerThe ® o EEaT JRTore0D Do ISR Ol DT TS
ssbrny slly potia pigiescszy e | ipata b Peoon il posprTs 500 v elin 8 Gaees o
SecpEaiin @ Cssyl cha D @ Do T BT BEEVIE 50T G WHY LI Coperd el
FETE R TE O FETIE e aCTencH DO PR WA U BSTLTE G PeRTE D Deiee)
g Do (v e i L e - g A g, A paesagee & St inerracEts
2 U ST S e 00 g e e e e P o AT TEE R el g
ST AR, VTSI B g 35 Seecrn ShEied In naaen. ol (PO Cow Ll Car e
R . ST L8 kT @ e P s Saesgran B 218 TIEes Frerasyiing par Teaomin
Wiamili iz Pavm, sllgmivmma o regire |o wole ol cordoos o s srimireio doss o
Rrormn i w1, o N (e TR OGS DRD. 11 DI, TR RO T
son il gl W *nkde TR IR I R O i Ch BT RCON D [T T e 1
wrwns, Buln sforsks |6 Lvnoe sy Gdos o Padi oo serone D i it

MODErn ALWAYS pag 30
progetto i ARD

THADUEICN]

RESEARCH OFFICE)
Jino df Eligibieth Pelicella - geato if Alessanda Rocea, Cristing Marerz!

ﬂm‘!ﬂ fuﬁrmndﬁfnmﬂ mﬁﬂ

YORK

rm'nlm uwmmmm
ml‘mmamwﬁwm

Presidente Elirope, RACCONTA ﬂﬂﬂﬂE-'EFII:E

dello sToRICO MARCHIO @mericann

Laxiesnfa che per prifa, setmsiasinipie anm fa. toteochisse in Adrierica (| design
mecelernista, ogl 8l cilancla anche con un inlervente archidetioniot tmyortanie
mnidnredo s cerurpmre Nasgelo d| i ed e soreo tra b Sdeshin straks o 1 fa s
& Mo Yok oo (] muo prbene g lo anotdimns. 56 vingt ciogue miliom di
il giew Erayslemrmrmane 000 e salla Avenae ol ihe Arericas, nel cuoro Ji Mid:
i MEanbitan, sdue pasad clal Mod A 8 et strsda tra il Rockefeller comtere il
Ceniors] Park, i1 Kol H.mhlp'.‘hm [HThowes aried Shiw™ wn isloreenbo adrs-
teghen che ragprssenis plesteamenbe 6 Alosofia deella sori st anseriom. 1)
i Flagahig @ nransivts ine prestigionn vwitlne al conto dl New' York ma b
mnche un fenteres tematio del monds Keoll von aroodi, betsmli @ deplay cae for
i oy adsarena fgueative il fore Bt vishe ¢ sl Blamenie coonosd-
bile, Cigni oodowe & dettaglhn oollogn Terelild  peedérmista,  reppreeniat
dalTorpoglious molio ™ Medomn A bwsya”, oon gl scoonll pil mochidi della poodus-
o | ol 11 brabipemetamie sevnbes resere v eopaiTilrio, dpoodi Kooll, tr e
logis ¢ sermuli, s maletall misdernd o o doleesae Dém Mol catalogn
storion, oh capdavort estpopel 8 teasrio Fas b, conne be oo polbrome Wassily,
dil Marcel Bireuer, ¢ Dareckona, di Miss van der Robe. bi alflancs 1| moderninmo
mniericu, pi morbid ¢ shitin, di Fero Ssaniien, oon I politons Wil
dgrewbal o oon Je Istrnmorssiill Tl be poltrone 3 oo sspese sisiTesile wele
Nowember @ halipmnn rovescisin e oon B pengile sedis in reie Saccizio, B Demors|
Chakr i Harry Bericds, anclysss frsito ditne fschenaia contaminmsione 12 aric
el o pey Tl e, e pessits & rmetallurida. 11l 8 ozt seoofidd
loglos, eon g senerEen b spEsl progesllvamenie mena socesailEll Al plane
teerma v etrota proded . affestermo (0 logo. b celchee aeritia trisano s leds s
iy, che ricogeee e | pdevo v delle paret] inserne.  rende vinihile dalis stradla an
e bt sppueio die] pegoehes che i) pavemento i qpeercin, Tonede ¢ essutl colormll ver
gl preedere domestion ¢ asveglienie La sals che condinoe alls showroim, che
ik o o plans mperiore. & gostmenir conbderata s b passyEE K-
tamie nells o begiore del L, od @ quind] disemata con inberuions e
graficn, recarsnilo mmiertall spasl e xrredi i eondtioni rayvvachnato e sismodanil
Al plar dell dsowrrom, Vintervenie gettsonlare § uin grande display & paaee
e, i olire serdied meted 8 lusglsezr, g JH00 campsand df maieriali e color
udflizesti s Bnoll, creormks unogess ssirmbin ¢ varopinta perfciinmenie in e
com Fidemnna keomegrafics delfazienda [ue seale in oocaie peto, Sroondaie da
oo | Seltroe cyiste did march| Fikelel & Spdnacytck, porfaseiai pland sups
rh'ﬂh!ilrm‘ﬂuﬂ'ﬁﬂmﬂhﬂ,mﬁlm.mmmrm
Ecmerale, Anche quesd epurd o dlisgmati come (m pictolo rein fogo & Gpen
apace, et prbvali o mone O attivitd che potsonn spiore al dienis miove idee e
mbuin proprtiuali L essiebns Bormab

= PRI Nrs o @ e B O CINETIEc A | ! e Tk B e L L e,
larpresss e rurrvn Ragrtd sPhon Rl see i grisae m ot Sl e g e
wepmeis galegternn B p e e i |19 sled e o Rt aia, B Plate Bl b et sl
o v Yoo gl wlle B ulfe S5 aical B0 26 gl m ek @ e Sea UR
shpapin &l e ian Forogmes bt Lb Sokis o= 0B roie® i wrs P il felie ] el et
PSR ST A C LT Toe Rl el & S e D 2 st

= pRg TR U e e vele, SUas| e il et S i ba & i in m M mne
I-:‘ﬂ-ﬂn-n-m-mu,mpc L] = Ihﬂ#'ﬂ_"“ PEaidls @ fr@ialilE 31 FAGI00
tamnds Conbe, wbdil & PO Faim (TIS3-SE) & Errs Sasrmen = fug I8 1 s mr
ST i aen a8l i o Aol Wome Al if g Bt | S A, St La Puatis
T T, 1 e i Ere e St fedlizd31s el Fltience @Rsdl in peve
marg b s Crer fdinsgreta fa Feer Rassimpe ol B8LE

un timoniere ftaliano

Fer ralforsare ta pimirhie del nasrchie Kool i Eorope, Andress Cogan, coodl
Enioll Tnie., T sl Densetris Agulhoni con b gualifes d] presiderste Eumope, in
paatiia Atiene che per affmniars il merein ewmpos sy necessaris un mEnages
et ehse nin redicado s cha operd sul feyrilorio Dopo taot enni un Bl ricms
gk Hi'dﬂh_'lh-mhimm:m o Bk PR HTACY,
it anche il viskme maliurale del prsdolin. grazie nlla s spersenes sl sl
il dlrnigm chomeiien T s obieliiv & guelln di sdeguars bo share ol valore del
heasnil. Doger gl esord i Vitra sl %0 =1 95 Apolkani ha maburaio o g
euporienes plls gkl di nportanti schende Ralane: alfla TN Tadia dal &3 al o
el Al Dedaele dal 97 2] 2000, Al Masabivdal 3000l 3. presidents della
B B Lty b 3003 al 3006, poi al Griugpo Charmee dal 30006 a0 3008, dowve per
Casnliea s & eorvpain defla diresinme genemle e dLeihuppo proodotin, e trfine per
dpsatira anitaia Kerbell nel nicdodi amminisirabors delegaio, In un momenio in
el nelie asieinks spodan b produgone alesien oo seelb per Kool & gael.
1o ily pardare il Fneggdishile qualith manifatiufers aliann mlform quindi
Ta predtugion: & Foligno, o sabilimeibs Govina, ¢ noila fabbric di Cmflignana
AL commerriies b ov llugipeo ded nso] proodont domesticl in Brinnz, per vilbe
rlzere sl massls || netveerk i compelene. Al decisinne sbhratvgioa & i o






