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Others Things Come to Be as They Are (New York: Routledge, 2005).

@ Saskia Sassen, “Globalization and Unsettlement; Whither Design?”, in Marie-Josée Lacroix ed. ,
New Design Cities ( Montréal; Les éditions Infopresse, 2005), pp. 256-265.

@ Vinodrai, Tara, “The Place of Design: Exploring Ontario’s Design Economy”, Ontario in the
Creative Age Working Paper Series ( Toronto; Martin Prosperity Institute, 2009).

@ Lacroix, Marie-Josée, New Design Cities (Montreal: Les éditions Infopresse, 2005).

® Kumari, R., Kwon, K.-S., Lee, B.-H., & Choi, K., “Co-Creation for Social Innovation in
the Ecosystem Context: The Role of Higher Educational Institutions”, Sustainability, 2019, 12
(1), p.307; Eckhardt, Jennifer, Christoph Kaletka, Daniel Kriiger, Karina Maldonado-
Mariscal, and Ann C. Schulz, “Ecosystems of Co-Creation”, Frontiers in Sociology, 2021, 6,
p. 642289.

© de Vasconcelos Gomes LA, et al. , “Unpacking the Innovation Ecosystem Construct: Evolution,
Gaps and Trends” , Technological Forecasting and Social Change, 2018, 136, pp. 30-43.
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@O Folke, C., Biggs, R., Norstrém, A.V., et al., “Social-Ecological Resilience and Biosphere-
Based Sustainability Science” , Ecology and Society, 2016, 21 (3), p.4l.

@ Santagata, W., Bertacchini, E., “Creative Cities and Cultural Districts; Governance, Regulation
and Economic Performance”, Economia Della Cultura, 2011, 21 (1), pp.45-57; Bruzzese,
A., Addensamenti Creativi, Trasformazioni Urbane e Fuorisalone ( Santarcangelo di Romagna:
Maggioli Editore, 2015).

® Landry, C., The Art of City Making (London: Routledge, 2006).

124



WEE (45) B 2Fxk=gtEnEs LS

DR BRG], FERIHT . Alk . BRI RS SO AT R R AN [R]
2 E 22 1] ) 3 P ] s, U

SR, XA AV RS S ss v @, 2 ) PR 3% s
TREM RN GHRLE AR RILIOK, KRERGRFL R Faik “ i)
T2 BHAL, 28T ] B A b B U5 R [ PR oK 22t
JA7 HORARRAE T WUIFAT” M — R0 E gk
Il e 5K L 5 00 A1 4 3 rd) i A A0 LR S B (Gl BB R Fuorisalone,
Wi TR Z AN TR A S . A R T e SR AN X
A ST P 2, T DL X S B AR A A e 1, D i — ik 5
g ege PR I 311] i 3 £ I3 R S I ol T N DR i a1 S U8 I TP = e 1 B =1
PO OK S B Ak 2 AR OC Y — R AR R . BT b A AR R TR
45

WFEAIBA A BE, KRBT () RERMEPEE T B S 7
MR B EEAE, T MRE ) 2R ML XA MR A
PRI R G, 1EQUEAL AR AR e i b A i sl 12X A
PRGNS, AR 22 A — A eSO HEA B S KR AR, et
B AU AB TR BT 5 FRSE T IR RGO AT T Sl i
RARBIHRE ST, AR B Oy i SCH AR A TRGOAER, BTN
RS A G .

2. EBR G LEE

ARABE, K2t (ER) RERLAMEMRE T SR REE—K
2t A, e T IR 25T S SOk shRe, e1 T RO TR

@O Manzini, E., Design, When Everybody Designs: An Introduction to Design for Social Innovation
(Cambridge; MIT Press, 2015).

@ Taleb, N.N., Antifragile: Things That Gain from Disorder (New York: Random House, 2012).

@ Stefano Maffei, Francesco Zurlo, “Designing in a Situated Domain: Design Competence as the
Result of Context-specific Sociotechnical Relationships”, in Durling, D., Friedman, K., eds.,
Doctoral Education in Design: Foundations for the Future Conference Proceedings ( Staffordshire
Staffordshire University Press, 2000) .
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O Caruso, L., “Milano Design Week: The Rise of Fuorisalone as a Decentralized Event” , Journal of
Urban Culture Research 2021, 22 (3), pp.42-58.
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1, 1 W Finessi, B., Ferrarini, P., Sudjic, D., eds., Milano Design Storie; 30 Anni
Fuorisalone— 1990 — 2020 ( Milano: Mondadori Electa, 2022); % U, Mutti, R., Storia del
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3 Bruzzese, A., Addensamenii Creativi, Trasformazioni Urbane e Fuorisalone ( Santarcangelo di

Romagna: Maggioli Editore, 2015).
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(D Stefano Maffei, “Design”, in Decima Appendice, ed. , Enciclopedia ltaliana di Scienze, Lettere ed
Arti 1 (A-1) (Roma: Treccani, 2020); Stefano Maffei, “Expanding the Galaxy: Designing More-
than-Human Futures ”, DIID , 2021 (75), pp.14 — 21; Dell’Era, C., Verganti, R.,
“Collaborative Strategies in Design-Intensive Industries; Knowledge Diversity and Innovation”,
Long Range Planning, 2010, 43 (1), pp. 123-141; Francesco Zurlo, “Design Strategico” , in
XXI Secolo ( Roma: Treccani, 2010), http: //www. treccani. it/ enciclopedia/ design—strategico_
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Vision ( Cambridge: Cambridge University Press, 2014 ); Maturana, H.R., Varela, F.]J.,
Autopoiesis and Cognition: The Realization of the Living ( Dordrecht: Springer Science & Business
Media, 2012),

® Bertola, P., Teixeira, C., “Design as a Knowledge Agent: How Design as a Knowledge Process
Is Embedded into Organizations to Foster Innovation” , Design Studies, 2003, 24 (2), pp. 181-
194.

@ de Toni, A.F., Comello, L., loan, L., Auto-Organizzazioni. Il Mistero Dell’emergenza nei
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@ OReilly, C.A., Tushman, M.L., “ Ambidexterity as a Dynamic Capability: Resolving the
Innovator’s Dilemma” , Research in Organizational Behavior, 2008, 28, pp. 185-206.
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self-iterative capacity and adaptive strategies, enabling continuous optimization of
urban development and structural transformation. In the manufacturing sector,
design has been instrumental in refining product forms, enhancing user
experiences, and shaping brand narratives—facilitating a shift from contract
manufacturing to brand-oriented production. In the fashion industry, Shenzhen has
promoted “ Shenzhen Design” on the global stage through platforms such as
Shenzhen Fashion Week and the Fashion Supply Chain Expo, integrating
international resources. The city has also advanced institutional innovation through
platforms like the Shenzhen Global Design Award, accelerating the marketization
of design outcomes. In the field of artificial intelligence, Shenzhen fosters deep
integration of Al and design through policy support and the rollout of real-world
application scenarios. For urban spatial development, initiatives such as the
“Shanhailiancheng” project enhance ecological connectivity and create multi-value
urban landscapes. Through a rich array of design activities,-Shenzhen continues to
expand its aesthetic boundaries, embedding design into everyday life. Meanwhile,
with strategic_international multimedia communication, Shenzhen has cultivated a
highly recognizable global image. Altogether, it provides an innovative model for
exploring design-led urban development in the new era of Cities of Design.
Keywords; Shenzhen Design; Urban Innovation; Industrial Transformation;

Cultural Integration; City Branding and Communication

B.9 The Design (Eco) System: Research and Reflections on

Milan Design Week
Francesco Zurlo, Stefano Maffei and Carla Sedint / 122

Abstract: Milan Design ( Eco) System is a research project, devised and
funded by the Salone del Mobile. Milano, with scientific oversight by the
Department of Designof Politecnico di Milano. The objective of the project was to

share a first guide for the systematic analysis of a globally unique event: the Milan
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Design Week, of which the Salone del Mobile fair is an international catalyst and an
accelerator of business and project culture, along with the increasingly extensive
programme of events that has been transforming the city into a global stage in April
for many years, with a plurality of governance. In the report, Salone del Mobile.
Milano and Milan Design Week are observed, discussing their common local
impact, inspiring reflections for the Design ecosystem of Milan, which also provide a
paradigm reference for creative cities around the world. The study has found that the
key to its success lies in the organic integration of design activities and urban identity
to form a unique cultural and economic model. Through the coordinated operation of
the Salone del Mobile. Milano and Milan Design Week, the city has built an
innovative network that emphasizes public-private collaboration, business and culture,
and a dynamically balanced design ecosystem, while creating the world’s most vital
urban creative design platform mechanism. This system has achieved in-depth
interaction between the public, creative activities and urban spaces, and continues to
strengthen Milan’s global influence as a “Design City”~ The work that has been done
by the Design +Strategies Lab. ( directed by Prof. Francesco Zurlo) and the Design
Policy Lab (directed by Prof. Stefano Maffei) from POLIMI is partly included in this
edition of report so as to share more knowledgeable experience with the Cities of
Design in China hoping to open up more possible dialogues for future exchange.

Keywords: Design (Eco) System; Urban Design; Milan Design Week;
Salone del Mobile. Milano; Design Week

B .10 Design Exploration of Olympic Heritage Re-licensing
Model Exploration on the Long-term Model of Olympic
Legacy and Urban Brand Construction with Sustainable

Design as the Core
Dai Yisha, Lin Cunzhen / 142

Abstract: As the first “ dual-Olympic city”, Beijing has accumulated rich
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