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METADESCRIPTION
Design for Territories is a relatively recent field of study and project, based on
situated learning methods and reflective practice.

KEYWORDS
Design for Territories, reflective practice, learning by doing.

ABSTRACT

Design for Territories is a relatively recent field of study and project, based on
situated learning methods and reflective practice. As meta-discipline, in order
to be applied to fields other than products, it has to confront and dialogue
with other discipline. The paper begins with a quick overview of the evolution
of Design for Territories, compares it with other disciplines, and then describes
the current framework of European planning and defines the methodological
approach. Finally, it introduces the new “D4T - Design for the Territories”
Research Network of the Design Department, Politecnico di Milano.



1. Introduction

Design for Territories is a field of study and project that
was born in the late ‘90s, at a time of fervent cultural debate,
prompted by the economic, productive and social transfor-
mation of big cities, that had begun to manifest itself in the
previous decade. For the first time urban progress manifested
itself as a decrease, with the abandonment of industrial spac-
es and activities and with the loss of identity and economies.

The concept of development, the role of urban spaces, and
the relationship between town and country, between center
and periphery were changing. It was a time when a para-
digm shift was needed with testing of new methods and cre-
ative solutions, in which all disciplines engaged in the devel-
opment of the territories began to question their levels of in-
volvement, their methods and potential solutions.

But even before the consolidation of new inter and in-
tra-disciplinary approaches, action and field-testing sought
reflection on new practices to be applied in the meantime.
The case of the urban renewal of Barcelona during the Win-
ter Olympics in 1992 is still considered as a best practice. The
big event becomes an opportunity to rethink the city, here
transforming Barcelona from an industrial city of the nine-
teenth century to a modern metropolis.

The goal was well defined in the urban planning docu-
ment: “Consolidating Barcelona as an entrepreneurial Euro-
pean metropolis, affecting the macro-region where it is locat-
ed, with a quality of socially balanced modern life and high-
ly situated in the Mediterranean culture.” At the foundation
of the strategic objectives there was a reflection on the idea
of the city as a large, shared vision, which also considered
the intangible factors. This vision can be summed up well



- as JM Serra, the municipal administration consultant for
Barcelona ‘92 and Barcelona Regional, described at a semi-
nar in Milan in 2011 - in the poster designed by Javier Mari-
scal in 1979, which already glimpsed the potential of the city
through effective hyphenation of its name:

BAR: the space of sociability, openness to young people
and creative classes.

CEL: the reclamation of the sky, in terms of public property
and open space, which had been progressively obstructed by
the increasing density of construction in the Plan Cerda for
private rental purposes.

ONA: the recovery of the waterfront and the visual link of
the city with the sea, through new spaces and new forms of
public use.

Javier Mariscal, Barcelona poster, 1979



The success of the Barcelona case lies in the long-term stra-
tegic vision, in the synergies between the various public and
private actors, in integrating interventions at the “hard”
scale (the architectural, urban planning and infrastructure)
and the “soft” scale (communication, lifestyle, the new im-
age, attractiveness for new users). Barcelona managed to be-
come a place of reterence for new creative generations before
the success of the famous book by Richard Florida (2002).
Still considered today as one of the finest examples of city
marketing, Barcelona has become a paradigmatic case for
ex-post disciplinary reflections: it is considered by city plan-
ning as an example of a “reticular strategic plan”, an inte-
grated form between the top-down models and bottom-up
planning, where a wide network of actors is now involved in
the decision-making, and policy and management processes
to enable a prior agreement with respect to the city’s “oper-
ational” project (Perulli, 2004, p.75), anticipating the current
indications of European planning.

This large parenthesis is to reiterate that large and complex
territorial changes during this time resulted in “’acting” be-
ing the first priority, and then, as a consequence, theorizing
and consolidation of new disciplinary approaches.

[t is no coincidence that around the year 2000 there was
considerable consolidation among disciplinary studies in-
cluding: territorial marketing (Caroli, 1999, 2006; Valdani,
Ancarani, 2000); cultural marketing (Colbert, 1994; Micozzi,
2006; Croci, 2010); and the economy of experiences and big
events (Pine & Gilmore, 1999; Cercola & others, 2010; Galluc-
ci & Poponessi, 2010).

Within the urban planning and the social sciences fields,
there also emerged an integrated and multidisciplinary ap-
proach of the Territorialist School (Magnaghi, 2000) and a



new concept of local development that was not only related
to economic factors but also social (Bonomi & De Rita, 1998),
cultural and creative ones (Rullani, 2004; Landry, 2006).

2. Territory and design

Design also approaches these issues through direct experi-
mentation - the so-called “action research” derived from the
social sciences (Swann, 2002) - and comparison with other
disciplines.

The interest in the relationship between design and ter-
ritory has always been there, as for all the planning disci-
plines in which the contextual situation plays an important
role, but at that time, the perspective of observation began to
change: it moved from observing the territory as the design
context to considering the territory as a design object.

Two main factors influenced this shift in focus.

On the one hand, there was the evolution of design as a
discipline, gradually expanding the concept of product to a
systemic dimension and interfacing directly with the cultur-
al transformation phenomena of society. This emphasized its
claim of being “multiverse” (Bertola & Manzini, 2004) and
able to deal with emerging issues and areas. Strategic de-
sign, design services and subsequently design for territories
are just some of the disciplinary forms, where the observa-
tion focus is expanded towards increasingly complex and re-
lational product-systems.

On the other hand, the change of economic scenarios and
the appearance of the territories on the competitive scene,
also evidenced by the growing interest in marketing, led to
the placement of “goods” within a perspective of sustainable



development no longer centered only on production, but ori-
ented towards service sector processes.

However, in contrast to marketing, design’s interest is not
only economic but is strongly oriented to the relationship
with end-users and therefore to the dimensions of social, en-
vironmental and cultural sustainability.

In terms of academic design research, the path toward the
territorial issues began in 1998 with the Sistema Design Ita-
lia' research (Italian Design System) coordinated by prof.
Ezio Manzini. The research highlighted not only the territo-
rial dimension of Italian design, based on a successtul com-
bination of local conditions (productive, organizational,
cultural) and creative intuition and sensitivity, but also its
territorial variations, revealing strengths, specificities and
the most innovative signals for each area of the country. It
could be defined as “design in the territory”, in line with
the theme of the Italian industrial and then cultural districts,
highlighted in studies by Becattini (1998, 2000), Santagata
(2000) and Valentino (2001).

That research was also successful in finding (especially in
less well-known areas of “design-oriented” production sys-
tems) new ways of applying design aimed at enhancing lo-
cal cultural products, or resources related to environmental,
historical and cultural heritage or to the collective imagina-
tion linked to the idea of place®. These design forms were of-
ten spontaneous rather than generated by a structured sys-

1. National research "[talian Design System. The role of industrial design for product
innovation. Development of project resources of the Italy-System between local resources

and global markets", co-financed by the Ministry of University in 1998-2000 and coordinated
by prof. Ezio Manzini of the Politecnico di Milano, with the participation of 17 universities,
rebuilding a very detailed picture of the state of Italian design, of the specific nature and trends.

2. For more detailed information on the mentioned examples, see: Cristallo V., Guida E.,
Morone A., Parente M., Design e sistema territoriale. Cinque casi studio di successo in Campania,



tem and created by actors actually recognized as designers.
The forms then initiated a dialogue with the places of origin,
by renewing and inventing a different reading of them and
indirectly re-planning the same territory: a kind of “design
of the territory”, in other words products, communication
systems and services related not only to businesses but to all
types of local organizations.

These considerations have led the way in subsequent re-
search, highlighting the interest in the discipline of design
to consider territory as the object of the design action. In the
national research project, Me.design® (2002-2004), attention
was paid specifically to the exploitation of resources through
design in the Mediterranean area.

The research is aligned to what is established at the com-
munity level in terms of territorial development, i.e. an in-
tegrated, ascending and territorial methodological approach:
integrated, as it evaluates territorial resources as a whole and
not in a sectoral manner; ascending, as it incorporates bot-
tom-up and participatory activation processes; and territori-
al, by reiterating the concept of the local system and the val-
ue generated between natural resources, social structure and
culture of the place (Villari, 2012).

The Me.design project integrated also the interpretation of
Magnaghi, who defined the concept of self-sustainability of
the territories: “A rebirth through new fertilizing acts, which
produce new territory or new fertile relations between the
urban settlement and environment, is needed. In these terri-

Libria, Melfi, 2002.

3. The research “"Me.design. Strategies, tools and operation of industrial design to enhance and
strengthen the resources of the Mediterranean between local and global”, co-financed by the Ministry
of University in 2002-2004, coordinated by prof. Giuliano Simonelli of the Politecnico di
Milano, was conducted with the universities of Milan, Genoa, Naples Federico II, Naples SUN,
Chieti, Reggio Calabria and Palermo.



torializing acts there is the germ of a genuine and lasting sus-
tainability of development (which we call “self-sustainable de-
velopment’) as a new search of virtuous relationships, new al-
liances between nature and culture, between culture and his-
tory” (Translation from Magnaghi, 2000, p.18).

The Me.design research also takes as a paradigm the con-
cept of “territorial capital”, an articulated and complex set
of tangible and intangible resources, which are the system of
values, constraints and opportunities of a territory, derived
from LEADER programming European projects for the de-
velopment of rural areas, thus placing it at the basis of the
process of “design for territories”. The methodological foun-
dations for a design-oriented approach dedicated to the en-
hancement of the territories were established through design
experiments conducted in specific contexts with the Me.de-
sign research. This is characterized by the centrality of the
local community as an active player in the decision making
and implementation processes and by the visionary abili-
ty of the design director in envisaging multi-sectoral and
multi-actor strategic scenarios.

In this discussion of “design in / of / for the territory”
there are three approaches that gradually expand the obser-
vation from the territory as a context of design, to an object of
intervention and then to a relational system.

Taking up the concept of re-production of places connect-
ed to the theme of self-sustainability of the territories, it can
be analysed, in a design driven view, according to two meta-
phors (Parente, Lupo, Sedini, 2016).

The biological metaphor refers to an idea of territorial regenera-
tion, which goes from its development to its growth and up to
its renovation, as happens in the biological processes of living
beings.
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The artificial metaphor refers to the production and multi-
plication concepts, which are characteristic of industrial and
creative processes and goes from representation (mise en scene
or narration) to replication.

Both metaphors can be interconnected with the tangible
and intangible elements of the territory, resulting in four ap-
proaches: re-generation, re-novation, re-plication and re-presen-
tation.

More specifically, within the biological metaphor the bio-
logical concepts of growth, development and diversification
apply to the design of the territory through the re-generation
of its tangible elements (resources, products, etc.) and the
re-novation of the intangible ones (traditions, identity etc.).
The power of this metaphor lies in the close attention paid to
the intrinsic qualities of the territory as an organism capable
of self-regeneration, repair, imitation, and virtuous special-
1zation.

Instead, in the artificial metaphor, the dimension of the “pro-
duction of the new”, starting from exogenous factors, is the
most valuable among the dynamics of development and di-
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versification of territories. The power of this metaphor should
be read in the ability to switch from the exploitation of exist-
ing capital (enabled by design) to the exploration of new pos-
sibilities (March, 1991) through a deliberate design action that
introduces and negotiates disruptive “artificial” elements.

The metaphor of the artificial applies to the processes of
re-production of the territory through the re-plication of tan-
gible elements (shapes and materials) and re-presentation of
the intangible ones (images and imaginary), able to create
new ways of fruition of the territories.

However, we know that in the territorial contexts the
boundaries between tangible and intangible resources can be
blurred and therefore the different strategies can be, in some
cases, overlapping and integrated.



3. The current European framework

In recent years, the European program for territorial devel-
opment has taken into consideration and implemented spe-
cific actions of financing and support, suggested by academ-
ic research in a variety of disciplines; this is apparent from
the European Commission’s (2010, pp. 74-76):

“This literature — especially the evaluation reports and CEC
communications — provides evidence that local development
approaches bring significant added value in the following
five fields:

o Understanding new patterns of development, for example the
diversity of local factors that determine competitiveness and
development potential of an area or the key role of factors
such as the business environment providing ‘local collective
competition goods” or human capital stock available in lo-
cal labour markets. (...) These have inspired approaches fol-
lowed by EU initiatives such as LEADER and URBAN.

* Addressing sub regional development problems

(...) Local development strategies have helped areas to op-

timize their productive potential, and less-developed re-

gions to diversify their production, promote tourism and
specialise in niche products with higher added value (LDEI

Local Development and Employment Initiatives).

* [mproving governance

Involvement of local actors and partnerships in develop-

ment projects and strategies is a more visible outcome of

this approach and it can be seen as a concrete and active
form of subsidiarity, Local development has strongly pro-
moted the establishment of area-based public private part-
nership (...).

o Contributing to EU cohesion policy, territorial integration and
improving financial mechanisms.



This literature — and most recently the Barca report on
place-based policy - suggests that local development
should increase the efficiency of EU finance by promoting
greater concentration of structural finance at the local level
and through better management of local projects (...).

* Promoting inter-territorial cooperation.

Networking of projects of local dimension such as the Com-

munity Initiatives did and INTERREG and LEADER Pro-

grammes currently do, made a contribution to territorial co-
hesion and, at least symbolically, contributed to the remov-
al of borders inherited for centuries.

This achievement shows that European integration and Eu-

ropeanisation has more to do with the way in which actors

are interconnected than in the definitive preponderance of a

level of government”.

The document also contains guidelines for EU support to lo-
cal development for 2020, to increase territorial cohesion. Lo-
cal development represents one of the major operational tools
in the hands of the EU cohesion policy to offer new opportu-
nities for the most remote areas and communities. The eco-
nomic and financial crisis, along with the recovery plan and
‘Europe 2020’, create strong pressure to reinvest in the local
development approach, and to offer new opportunities for
those most remote areas and groups (p. 29).

In addition to territorial cohesion, the EU also aims to in-
vest in knowledge and creativity, one of the objectives of
Europe 2020, the European Union’s ten-year strategy for
growth and jobs, launched in 2010 to create conditions con-
ducive to smart, sustainable and inclusive growth.

The EU agreed on five quantitative targets to be achieved
by the end of 2020: employment; research and development;
climate and energy; education; social integration and pov-



erty reduction. It identifies design-driven innovation as a
response to the urgent need for growth and jobs in Europe,
embedding design in Europe’s innovation system for the
benefit of society, enterprise and the public sector*.

In addition to territorial balance and support for the weak
areas of the European community, social innovation and
people-centred design approaches are also recognized as
strategic goals and methods for territorial growth. As Ezio
Manzini (2010) says, “a SLOC scenario, where SLOC stands
for small, local, open and connected (...) and the global is a net-
work of locals” .

These lines have been added to the action for culture and
creativity of the Creative Europe 2020 program, in which we
also find support for the European Capitals of Culture and
the European Heritage Label.

4. Design methodology for the territories: situativity,
learning by doing, reflective practice

As mentioned previously, design, by its very nature, is
rooted in doing, focusing on the practical consolidation
of theoretical and methodological thought (Friedman and
Stolterman, 2015) and, in order to be applied to fields other
than products, as a meta-discipline, design has to confront
and dialogue with other disciplines.

In the case of territorial development, this feature becomes
even more evident, since the object to be observed - the terri-
tory - is complex, dynamic, multi-actored and intersectoral,

4. Challenge 2 in Design for Growth & Prosperity, Report and Recommendations of the European
Design Leadership Board (2012) p.24



made of material intangible and human evidence, and each
time, different and unique. To quote Magnaghi, “The territo-
ry is an artwork: perhaps the highest, the choir that human-
ity has expressed. (...) the territory is produced through a
dialogue, a relationship between living things, man himself
and nature, in time throughout history. It is a choral work,
co-evolutionary, that grows over time. (...) The territory
comes from fertilization of nature by culture (...) has charac-
ter, personality, identity, perceptible in the signs of the land-
scape.” (2000, p.17).

One of the most important actions of design for the terri-
tories is the precise understanding of the context, the ability
to “see” and recognize the resources and values of a territo-
ry, revealing even those that are dormant or potential. In or-
der to transform the resources of a territory from “potential”
to “efftective”, a special level of attention is required to rec-
ognize them, through a reading of the territory that allows
an interpretation of the intimate sense of place, an observa-
tion that, as Giuliana Bruno affirms in his “Atlas of emotion”
(2002), involves a theoretical shift from optic to haptic, from
sightseeing to siteseeing, from motion to e-motion.

The centrality of the theme of “seeing”, in this enhanced
form, has been effectively articulated by Francesco Zurlo
(2012) to describe the process of strategic design. Applied to
the design for the territories, as can be seen in the attached
diagram, it identifies the project phases which correspond
to specific competencies and application fields ot design: see,
let see and fore-see become the method and purpose of design
actions for the territories.

The main activities that characterize a design-led approach
to the territory are: read the territory, interpret it, display it;
build meaningful areas and shared visions; promote forms



of participatory planning and empowerment of communi-
ties; transtorm visions into actions and practical initiatives;
design systems-product and service interfaces derived from
them; promote and implement an effective communication
of the entire process.

Another aspect that characterizes the approach of design
for the territory is found in its “situated learning” (Lave &
Wenger, 1990) and “reflective practice” (Schon, 1993).

As a tailor-made approach compared to a specific contextu-
al situation, it: comes from a concentrated listening to the ter-

SEE Read the territorial capital (desk analysis)
Feel the place (field analysis)

- Build the identity — explore diversity | i
; Listen to the people (interviews)

Interpret
Visualize (storytelling)

Share (co-design)
Prefigure strategic scenarios

capabilities

- FORE-SEE Strategic vision
. Activate strategies of multi-layered fruition | Sense making

Visual identity and communication strategy
Visual design, brand design

Event design, service design

Product design, exhibition design

design

Phases, purposes and capabilities of Design for Territories

ritory (design audit); identifies possible keys to the introduc-
tion of disruptive phenomena of established routines (trigger
event); advances theory and learning by observing the results
(learning by doing); builds collaborative relational networks
through participatory planning (communities of practice); in-
troduces concepts of value that serve as focal point to guide
the various initiatives (ethical value of the project).



We could also call it a problem-solving informed by the
problem-finding and problem-setting, an approach more
“problematic” to reality, which considers each situation in
its complexity and in its uniqueness: in the words of Schon
(1993), a “knowledge in action” and a “reflection in action”.
These considerations gradually feed a strengthening and an
integration of the method through a set of tools that can be
customized for different contextual situations.

5. Conclusions

In recent years through action research in the territories the
discipline of Design has developed approaches and expertise
via educational experiments and applied research projects
oriented to the themes of: territorial identity; local develop-
ment; enhancement of cultural heritage; the design of ser-
vices and for social innovation; the narrative of the territory
(from mapping to storytelling); strategic communication and
brand design of the territories; and game design and other
forms of experiential design.

This wealth of approaches, now present in the Design De-
partment of Politecnico di Milano, is at the centre of the
“DAT - Design for Territories” research network (www.d4t.
polimi.it), funded by departmental Farb funds, with the aim
of stimulating continuous updating of reflection in this dis-
ciplinary field, and to renew comparisons with other disci-
plines and with the international scene.

So today, we cannot draw conclusions except to pay attention
to the ongoing debate and consider constantly evolving scenar-
ios. This paper, therefore, is seen as an initial contribution to a
systematization of what reflective practice has produced to date
in terms of methodologies and interdisciplinary exchange.



References

e Ajuntament de Barcelona (1990). Plan Estrategico Economico y Social Barcelona
2000, March 1990.

e Becattini, G., (2000). Dal distretto industriale allo sviluppo locale, Bollati
Boringhieri.

e Becattini, G., (1998). Distretti industriali e Made in Italy, Bollati Boringhieri.

e Bertola, P, & Manzini, E. (eds) (2004). Design multiverso. Appunti di
fenomenologia del design, Polidesign.

e Bonomi, A., & De Rita, G. (1998). Manifesto per lo sviluppo locale. Bollati
Boringhieri.

e Bruno, G. (2002), Atlas of Emotion: Journeys in Art, Architecture and Film, Verso.

e Caroli, M. G. (2014). Il marketing per la gestione competitiva del territorio: modelli
e strateqie per attrarre (e far rimanere) nel territorio persone, imprese e grandi
investimenti. Franco Angeli.

e Caroli, M. G. (2006). Il marketing territoriale. Strategie per la competitivita
sostenibile del territorio. Franco Angeli.

e Caroli, M. G. (1999). Il marketing territoriale. Franco Angeli.

e Castelli, A., Villari, B. (eds) (2004). STAR. Sistema Topologico Argomentativo della
Ricerca. Costruire I'organizzazione della conoscenza-Il caso ME. Design, Polidesign.

e CercolaR., Izzo F.,, & Bonetti E. (2010). Eventi e strategie di marketing territoriale. I
network, gli attori e le dinamiche relazionali, Franco Angeli.

e Colbert, F. (2000). Marketing delle arti e della cultura. Etas (orig. ed. 1994).

e (ristallo, V., Guida, E., Morone, A., & Parente, M. (2006), Design, territorio e
patrimonio culturale, Napoli: Clean.

e (ristallo, V., Guida, E., Morone, A., & Parente, M. (2002), Design e sistema
territoriale. Cinque casi studio di successo in Campania, Melfi: Libria.

e Croci, E. (2009). Turismo culturale: il marketing delle emozioni. Franco Angeli.

e European Commission (2010), Cohesion Policy Support for Local Development:
Best Practice and Future Policy Options. Final Report, April 2010.

e European Design Leadership Board (2012), Design for Growth & Prosperity,
Report and Recommendations of the European Design Leadership Board.

e Fagnoni, R., Gambaro, P., & Vannicola, C. (2004). Me.design_ forme del
mediterraneo, Alinea.

e Florida, R. (2002). The rise of the creative class, and how it is transforming work,
leisure, community and everyday life. Basic Books.

e Friedman, K., & Stolterman, E., “Series Foreword” in: Dorst K. (2015). Frame
Innovation. Create new thinking by design, The Mit Press

e Gallucci, F., & Poponessi, P. (2010). Il marketing dei luoghi e delle emozioni. EGEA

spa.
e Landry, C. (2006). The Art of City Making, Earthscan.
e Lave, ]J., & Wenger, E. (1990), Situated Learning: Legitimate Periperal Participation,

Cambridge: University Press.



Manzini E. (2010), “Small, Local, Open, and Connected: Design for Social
Innovation and Sustainability”, The Journal of Design Strategies, 4(1), pp. 8-11.
Manzini, E. (2004), “Un localismo cosmopolita. Prospettive per uno sviluppo
locale sostenibile ed ipotesi sul ruolo del design”, in Fagnoni, R., Gambaro, P,
& Vannicola, C., Me.design_ forme del mediterraneo, Alinea, pp.103-109.

March, J. G., 1991. “Exploration and exploitation in organizational learning.”
Organization Science, 2, pp.71-87.

Micozzi, G. (2006). Marketing della cultura e del territorio, Franco Angeli.
Parente, M., Lupo, E., & Sedini, C. (2016), Design for Territories. Approaches and
Methodologies for the Re-Production of Places, paper at the Conference 4t 2016
Ethics of [re-]production, May 12-13, 2016 Izmir, Turkey.

Perulli, P. (2004). Piani strategici: governare le citta europee. Franco Angeli.
Rullani, E. (2004). Economia della conoscenza. Creativita e valore nel capitalismo
delle reti, Carocci.

Santagata, W. (2007). La fabbrica della cultura. 11 Mulino.

Santagata, W. (2000). “Distretti culturali, diritti di proprieta e crescita
economica sostenibile”. Rassegna economica, 64(1), 31-61.

Serra, J. M. (2011), speech at the seminar organized by Design Circle: “Da
Barcelona 1992 a Milano 2015, 2 citta a confronto con 2 grandi eventi.”, Milano
25 May 2011.

Schon, D. A. (1993). I professionista riflessivo. Per una nuova epistemologia della
pratica professionale. Dedalo.

Swann, C. (2002). Action research and the practice of design. Design issues, 18(1),
49-61.

Valdani, E., & Ancarani, F. (2000), Strategie di marketing del territorio. Generare
valore per le imprese e 1 territori nell’economia della conoscenza, Egea.

Valentino, P. (2001). I distretti culturali. Nuove opportunita di sviluppo del territorio.
Associazione Civita, Roma.

Villari, B. (2013). Design, comunita, territori. Un approccio community-centred per
progettare relazioni, strategie e servizi, Libraccio.

Villari, B. (2012). Design per il territorio: un approccio community centred.
FrancoAngeli.

Zurlo, F. (2012). Le strategie del design. Disegnare il valore oltre il prodotto.
Libraccio.



PAD | Pages on arts and design #13 Design for territories




Ana Margarita Avila Ochoa

MHAU, researcher and professor of design at Facultad del Habitat, Universidad Autdonoma
de San Luis Potosi, México. With prof. J.L. Gonzdlez Cabrero, she is developing design
research approaches in the Industrial design program with the main objective to understand
design processes and enable design education through meaningful methodologies and
Innovation.

Miriam Bicocca

PhD in Production Systems & Industrial Design, research fellow at Department of Architecture
and Design (DAD) of Politecnico di Torino. Graduated in Eco-design, her research is aimed

to promote sustainable growth and rural development through the application of systemic
design approach in the marginal areas. From 2013 she is editor of the online magazine
Graphicus.

Letizia Bollini

MS in Architecture, PhD in Industrial Design and Multimedia Communication, specialist in
Digital Media Design at the San Francisco State University, certificated in Mobile App Visuadl
Design from the Norman&Nielsen Group-London. Theorist, designer and educator her
research interests are focused mainly on multimodal user interfaces and interaction, digital
mediq, visual design, spatial representation and cultural heritage. She is currently assistant
Professor at the Department of Psychology at the University of Milano-Bicocca.

Marco Borsotti

Architect, PhD in Interior Architecture and Exhibition Design. He is an assistant professor at
the Department of Architecture and Urban Studies of Politecnico di Milano, and member
of AIMAC (Interior Architecture, Museums, Built Environment), a permanent research group.
He takes part in several research activities and international conferences on the topic of
exhibition, contemporary living and contemporary sacred architecture.

Anna Calvera

Graduated in graphic design, PhD in Aesthetic, she is full professor of History and Theories
of design at UB, the University of Barcelona. She has been teaching in BA, MA and PhD level
and currently she is also a teacher at 3d Tunis Master. She is member of ICDHS, EAD and
GRACMON, the Research Group of UB which deals with the history of art and contemporary
design.

Daria Casciani

PhD, lighting specialist, product designer, research fellow. She currently works at the
Department of Design, Politecnico di Milano, by teaching at the Master in Lighting Design &
_ED Technology and conducting research activities at the Laboratorio Luce.



mailto:amavilao@hotmail.com
mailto:miriam.bicocca@polito.it
mailto:letizia.bollini@unimib.it
mailto:marco.borsotti@polimi.it
mailto:annacalvera@ub.edu

Annalinda De Rosa

PhD candidate at the Politecnico di Milano, lecturer for the Department of Design. Her
researches deal with mutual influences between design for services and public/urlban
spaces. She is involved in the European consortium GIDE (Group for International Design
Education), and in the projects: Human Cities, Challenging the city scale and campUs -
Incubation and settings for social practices.

Raffaella Fagnoni

Associate professor of design at the Polytechnic School and DSA (Dipartimento di Scienze
oer I'Architettura) of the Universitd degli Studi di Genova. Her research deal with design
capabilities for the re-development of territories in transformation, addressing health, safety
and sustainability issues. She collaborates with the Municipality of Genoa and currently is
participating at Urbact Network, 2nd Chance, action for a sustainable urban development.

Davide Fassi

Associate professor at the Politecnico di Milano and the Tongji University (China), member

of the international committee of DESIS Network (Design for Social innovation and
Sustainability). His research focuses on community centred design. He published “Temporary

Urban Solutions” (2012) and developed “Coltivando. The Convivial Garden at the Politecnico
di Milano" (2012).

Luca Fois

Creative advisor and lecturer of Event Design at the Design School of Politecnico di Milano.
Currently he is consultant for Cilab, Creative Industries Lab Network, at the Politecnico di
Milano.

Rossana Gaddi

Graduate in Industrial Design, PhD in Design and Technology for the Enhancement of
Cultural Heritage. She has been a visual communication designer since 2003. Currently she
works at the Design Department of the Politecnico di Milano, where is involved in researches
and teaching activities on the communication and the enhancement of the relationship
between design, fashion and territory.

Laura Galluzzo

PhD in Design, research fellow at Design Department of the Politecnico di Milano, lecturer at
the Design School. In recent years she designed interiors and services for the Expo Village
at Expo Milan 2015, and she was the project manager of the last Cumulus Conference in
Milan (June 2015). Currently she is working for campUS, a Polisocial research project, and for
Human Cities, a European research project.


mailto:annalinda.derosa@polimi.it
mailto:fagnoni@arch.unige.it
mailto:davide.fassi@polimi.it
mailto:lucafois49@gmail.com
mailto:rossana.gaddi@polimi.it
mailto:laura.galluzzo@polimi.it

Helena Gentili

Architect, PhD in architecture and urbanism, lighting designer (professional member APIL).
Currently she collaborates as a teacher and tutor at the Master in Lighting Design & Led
Technology, Politecnico di Milano. Her independent experience in the field of lighting design
iInvolves the private and the public sector.

Debora Giorgi

Architect, PhD in History of Afro-Asian Countries, and associate researcher of design at the
Department of Architecture of the University of Florence. Since 1994, her research has been
dealing with cultural heritage and durable development of Mediterranean countries. She has
been coordinating a number of international projects. Currently she teaches Tangible and
Intangible Heritage and Strategic Design Stratégique at Master 3D, Tunis.

José Luis Gonzdlez Cabrero

MDP, researcher and professor of design at Facultad del Habitat, Universidad Autdnoma

de San Luis Potosi, México. He is developing design research approaches in the Industrial
design program, with the main objective to understand design processes and enable design
education through meaningful methodologies and innovation.

Yosser Halloul

PhD student of Sciences and Technics of Arts. She teaches Ceramic, Technics of Graphic
Representation and Histoiry of Art at the Institut Supérieur de Beaux Arts de Sousse (ISBAS).
She is a member of education at Master 3D Tempus, where she teaches Socio-Anthropology
and Aesthetic.

Insaf Khaled

Semiotician and historian of art and design, she teaches these subjects as well as Interior
Design at the Higher School of Science and Technology of Design (ESSTED) of the University
of Manouba, in Tunis. Currently she teaches also at the Master 3D. She is specialized in
Tunisian craft traditions with an approach related to the project of architecture, home and
decorative motifs.

Reham Mohsen

PhD in Sign Design, graduate in Applied Art & Design at the Helwan University in Cairo. Since
2012 she has been an associate professor at the Faculty of Applied Arts in Helwan University
in Cairo (Department of Decoration). She also taught Visual Communication at the German
University in Cairo, and published several papers about art & design perception, visual
communication, decorative arts and murals, calligraphy and typography.


mailto:deboragiorgi@gmail.com
mailto:gonzalezcabrero@gmail.com
mailto:yosserhalloul@yahoo.fr
mailto:insaf.khaled@yahoo.fr
mailto:dr.reham.mohsen@gmail.com

Marina Parente

Architect, PhD, associate professor at the Design Department of the Politecnico di Milano
and Coordinator of D4T- Design for Territories Research Network. She is engaged in strategic
design for the enhancement of territorial and cultural heritage, with research, teaching

and planning activities. She is the director of the high education course "Brand of Territorial
Systems” and the coordinator of the Master in Planning Culture in Milan.

Silvia Pericu

Assistant professor of design at the Polytechnic School and DSA (Dipartimento di Scienze
oer I'Architettura) of the Universita degli Studi di Genova. Currently she is cooperating with
the Municipality of Genoa and participating at Urbact Network, 2nd Chance, action for o
sustainable urban development.

Sonia Pistidda

Architect, PhD in Architecture, Urban Design, Conservation of Housing and Landscape, and
research fellow at the Department of Architecture and Urban Studies of the Politecnico

di Milano. She is involved in teaching, professional and research activities in the field of
preservation, protection and enhancement of cultural heritage, participating in important
cultural activities and international projects.

Rosa Povedano

Anthropologist, graduated at the University of Tarragona, Beaux Arts M.S. at the University
of Barcelona (specialisation in design). She teaches design at UB where is in charge of the
Experimental Atelier of design (tissue and product) ant the coordinator of BA last years
degree courses. She is a member of GRACMON UB. Currently she teaches Anthropology of
every day life objets in the Experimental Fabric Atelier at Master 3D, Tunis.

Maria Antonietta Sbordone

Architect, M.S. at the Ecole Polytechnique Fédérale de Lausanne (EPFL), designer and
researcher in Industrial and Fashion Design at DICDEA Department of the Second University
of the Studies of Naples (SUN). She teaches Industrial Design in the Master Degree Course
Design for Innovation at the SUN. She is a visiting Professor at the Nanjing University of
Science and Technology (Chinal).

Carla Sedini

Sociologist, PhD, photografer. Since 2011 she has been working as a researcher and lecturer
at the Design Department of the Politecnico di Milano, where she is currently research
assistant for D4T - Design for Territories Research Network.


mailto:marina.parente@polimi.it
mailto:pericu@arch.unige.it
mailto:sonia.pistidda@polimi.it
mailto:21dits@gmail.com
mailto:mariaantonietta.sbordone@unina2.it
mailto:sedini.carla@gmail.com

Andreas Sicklinger

Graduate in architecture at the Technical University in Munich, for 20 years he has been
working in different design schools in Italy, Politecnico di Torino, Universita di Ferrara and IED
in Milan), in the field of Product Design and Applied Ergonomics for Design. Since 2012, he

has been head of the Product Design Department at the Faculty of Applied Sciences and
Arts of the German University in Cairo, Egypt.


mailto:sicklingerandreas@gmail.com

	1
	Indice
	M Parente
	BIO



